Timeless Tips for Writing Good Web Content 
There are a plethora of tips and tricks that you can employ to get your content temporarily ranked in search engines. While taking advantage of SEO (Search Engine Optimization) is a good idea, there is sometimes an attitude of gaming the system, which is counterproductive. The Google algorithm is constantly changing its preferences. What worked well for you a month or even a year ago may now see your site plummet in the rankings. 
Quality First 
The overall quality of your content is of paramount importance, which means that your spelling, grammar, and punctuation have got to be top-notch. Google likes content like this because it makes for more enjoyable reading. The more people enjoy reading your stuff, the more eyeballs it’ll attract. Here are a few things to think about when it comes to quality writing. Happy users make Google happy, not SEO gamers.
· What’s your audience? 
· How technical is the subject matter? 
· You are underestimating your reader
· Stroking your ego with your writing 
Audience
What kind of research have you done on your audience? Try going through your content and reading it from another point of view. One massive mistake many content writers make is using acronyms or overloading their text with industry-specific terminology. This is a sure-fire way of completely switching off anyone who might be new to the topic. People have different interests, and writing for people who live and breathe a topic when that’s not their main interest is a huge error. 
The more research you can do on your audience, the better you’ll understand what your reader is expecting from your text. The more concise and accurate your words are, the more they will resonate with them. The more effectively you get your message across, the more influential your content is.
How technical is the subject matter?
Arguably, every subject that you can think of can be made as complicated as you want it to be. Adding complexity to things adds a mystique to a subject. However, if you lean too heavily into explaining the ins and outs or all the little details of your subject, you will switch off the readers’ neocortex. Trivial details that don’t connect well with the main subject your article is discussing make your content confusing, convoluted, and sloppy.
You are underestimating your reader
Your audience may not be anywhere near your level of expertise, but don’t make your content preachy. This is another huge mistake: you are not the only expert in your field. If you come across as arrogant or condescending, you will alienate your readers before they're half way through your work. Unless you have some earth-shattering knowledge bombs to drop on people, you can’t back up that kind of bluster. People are not blocks of wood that can be manipulated with fancy, emotionally triggering language. They will immediately spot a lack of substance and you will cement yourself as a snake oil salesman in their eyes.
Stroking your ego with your writing
The voracious insertion of many multisyllabic arcane terminologies just adds incrementally expansive cognitive loads. This excessively verbose sentence makes more demands on your readers' working memory to comprehend what your content is saying. In this day and age, many people will read maybe five to ten articles on a subject. They don’t have time to ponder over a laborious article. The demand is for well-written, easy-to-assimilate information. That’s what your readers want from your content. It’s good to spice up your text with a few big words here and there, but stretching your vocabulary does nothing to retain your reader's interest.
For more tips like this click here. 
